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  FIVE MINUTES ÉDITIONS


  FIVE MINUTES is an innovative publishing house founded on a simple yet powerful idea : to provide readers with useful, inspiring, and relevant knowledge in just five minutes. Through a unique approach that combines human expertise with artificial intelligence assistance, we offer a wide collection of short books designed to be read quickly while delivering genuine intellectual value.


  Our publishing house currently offers eleven distinct collections, each dedicated to a specific theme, to appeal to all tastes and curiosities : from technology and artificial intelligence (“Connected Worlds”) to ecology and sustainable development (“Planet Future”), education and general knowledge (“Knowledge in Brief”), economy and entrepreneurship (“Essential Business”), modern life and human relationships (“Life Moments”), mental health and well-being (“Body & Mind”), cultures and intercultural identities (“Crossed Perspectives”), social phenomena and current trends (“Echoes of the Everyday”), refined erotic fiction (“Sensual Feathers”), esotericism and spiritual mysteries (“Essence”), and finally futurism and the exploration of new possibilities (“New Horizons”).


  Each short book is systematically available in several languages (French, English, Arabic, Chinese, Spanish) and offered in both digital and audio formats, ensuring maximum accessibility and reaching a global audience.


  Our ambition is to democratize access to knowledge, culture, and intelligent entertainment by adapting to modern, fast-paced lifestyles. Each book is designed to quickly satisfy the curiosity of readers, enrich their understanding, or simply offer them a pleasant and stimulating moment in their day.




  

  LÉWIS VERDUN


  Léwis Verdun is a contemporary author in his forties, known for his ability to make diverse and complex subjects accessible. Passionate about the clear and concise transmission of knowledge, Léwis has a rich and varied background across many fields. Throughout his career, he has developed an effective method for addressing complex concepts in a simple and engaging way.


  Today, within FIVE MINUTES ÉDITIONS, Léwis leverages his editorial expertise and pedagogical skills, while using the most advanced tools in artificial intelligence to support his creative process. Thanks to this hybrid and innovative approach, he offers readers content that is relevant, enriching, and tailored to the rhythm of contemporary life.




  

  Methodological note on the use of artificial intelligence


  At FIVE MINUTES, artificial intelligence (AI) plays a strategic role from the very beginning of the editorial process. With our advanced DeepResearch tools, we conduct in-depth research on each topic in advance, allowing us to compile reliable and relevant online sources. The author then uses this pre-research to select, sort, and synthesize the most appropriate information for the book.


  In addition, AI closely supports the creative process by directly assisting the author during writing, offering suggestions to optimize the text and enrich its expression. It also contributes to editorial quality by identifying and pointing out narrative inconsistencies, thereby enhancing the relevance, completeness, and clarity of the content.


  Finally, to ensure the highest possible quality, each book undergoes a rigorous final review conducted manually by the author, guaranteeing perfect harmony between technological support and human expertise.




  

  COLLECTION “Essential Business”


  Sharpen your skills in economics, entrepreneurship, and business strategy through concise and effective stories. Each text provides practical advice, proven strategies, and relevant insights for fast, impactful professional growth.




  

  Synopsis


  What if a story–sharper than data and louder than ads–could add zeros to your bottom line ? “The Importance of Storytelling in Business” (collection Business Essentials) reveals how storytelling, business, marketing, brand, emotion, customer, sales, strategy, narrative and leadership intertwine to turn any pitch into measurable persuasion. From Domino’s reputation-saving confession to Patagonia’s planet-first crusade, this fast-paced guide shows you how to cast your customer as the hero, wield a neuroscience-backed three-act structure and transform cold spreadsheets into warm, unforgettable stories that sell.


  Entrepreneurs, marketers and executives will find step-by-step frameworks, ready-made templates, keyword check-lists and action plans you can deploy before your next meeting–boosting performance, engagement and loyalty without adding a single slide.


  Specially distilled into the exclusive FIVE MINUTES format, the entire book delivers its punch in just 5 minutes of reading–perfect for a coffee break, commute or boarding call.


  Don’t miss your competitive edge : order your copy today and start narrating success that audiences–and search engines–will never forget !




  

  Introduction : Beyond Numbers, the Power of Stories


  In a business world where rationality reigns supreme and decisions are supposed to rest on data, a counter-intuitive truth is becoming ever clearer : logic and facts alone are no longer enough to persuade. Witness the Domino’s Pizza story. Faced with disastrous perceptions of its product quality, the company did not launch a campaign praising new recipes. It did the opposite : in a brutally honest campaign, it publicly admitted its pizza was “terrible.” This tale of acknowledged failure became the starting point for a radical transformation and a spectacular recovery of public trust.¹


  This example marks a fundamental break with traditional corporate communication. We live in an era of infobesity² and “content chaos”³, where standard advertising messages have become background noise consumers have learned to ignore. In this saturated market, differentiation no longer depends solely on product features or service price but on the ability to create a lasting emotional bond.⁴ Storytelling, or narrative communication, offers precisely that path.


  Far from being a “soft” skill or mere stylistic exercise, storytelling is a rigorous strategic discipline. It is not simply about “telling pretty stories”² but about structuring communication in line with deep mechanisms of human psychology and neuroscience. It is a quantifiable persuasion tool, a management lever, and a crucial competitive advantage. Domino’s approach was not only a good story ; it was a strategic maneuver in reputation-risk management. By seizing control of the narrative of its own failure, the company disarmed potential critics. Crisis communication is often reactive⁷, but Domino’s adopted a proactive posture. This authenticity forged a powerful bond of trust because it aligned the brand’s discourse with the public’s real perception.⁵ Storytelling thus proves to be not only a promotional tool but also a governance instrument capable of steering bold transformations and bolstering a brand’s resilience.⁹


  This book aims to reveal the scientific principles, actionable structure, and concrete applications of this strategic art.
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